Lobbying + Money = Impact

 I noticed that the Public Citizen <http://www.citizen.org/ is releasing a
 new study on lobbying and wanted to share with you a recent article in
 AAHF's <http://www.healthfreedom.net/ membership newsletter (see below).
 Public Citizen's study shows how lobbying and campaign contributions by
 the health care and pharmaceutical industries produced a Medicare bill
 that showers those industries with taxpayer largesse, while leaving
 millions of seniors without comprehensive coverage. In all, the industries
 spent $140 million to hire more than 900 lobbyists in 2003 - an all-time
 high for those industries.


 WHAT WE'RE UP AGAINST

 Pharmaceutical companies spend more money lobbying Congress than other
 health care organization and Congress wants more input from physicians to
 balance it, according to a study published in the April 1 issue of the
 American Journal of Medicine
 <http://www.ajmselect.com/article/PIIS0002934303008039/abstract and
 earlier related work. The April study was conducted by Steven Landers, MD,
 MPH, with the Case Western Reserve University School of Medicine.

 Landers commented that his research indicates "the political influence of
 physicians is declining compared to the influence of drug companies." He
 thinks that's unfortunate because the "input of physicians is essential at
 a time of growing concern and debate about the cost of prescription drugs,
 the influence of pharmaceutical marketing on patients and physicians, and
 access to health care for the uninsured."

 By examining reports required by the Lobbying Disclosure Act, Landers
 found that health care lobbying expenditures totaled $237 million in the
 year 2000. This was more than the lobbying expenditures of every other
 industry, including agriculture, communications, and defense. However,
 within the health care arena, drug companies spent $96 million lobbying
 Congress, while the runner-up group, physicians, trailed far behind,
 spending less than half that amount, $46 million for all physician
 lobbying combined.

 Hospitals and nursing homes spent $40 million and health insurance and
 managed care organizations spent $31 million. Disease advocacy and public
 health organizations spent only $12 million - and we're proud to do our
 part.

 The investigators found that a total of 1192 organizations were involved
 in health care lobbying


 Individual organizations with the highest lobbying expenditures were (in
 millions):

 American Medical Association

 $17

 American Hospital Association

 $10

 Pharmaceutical Research & Manufacturers of America

 $7

 Schering Corporation

 $7

 Health Insurance Association of America

 $7

 Blue Cross/Blue Shield

 $6

 Eli Lilly & Company

 $5



 A Little Perspective

 As we noted in our March 2003 issue, expenditures for federal lobbying in
 the first two quarters of 2002 reached a record high, with the health care
 industry reporting the largest increase. BNA's Health Care Policy Report
 found that lobbying businesses spent an average of $143 million PER MONTH,
 for a total of $859 million in that six month period alone. The health
 care industry increased lobbying expenditures by $9.7 million, from $119
 million in the last six months of 2001 to $129 million in the first six
 months of 2002. Care to wager what percentage of that $129 million went to
 promote health freedom or integrative medicine?
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